
sponsorship opportunit ies

b e a c h  t o  b a y  r e l a y  m a r a t h o n  |  c o r p u s  c h r i s t i
americA'S LARGEST RELAY MARATHON



location
location
location



HOW DO YOU

#BEACHTOBAY ?

FOLLOW US ON

BEACHTOBAYRELAY

TAG & SHOW US!

his tory
S i n c e  1976 ,  r u n n e r s  a n d  f u n - s e e k e r s  h a v e  f l o c k e d  t o  C o r p u s  C h r i s t i ,  Te x a s  
t o  r u n  t h e  B e a c h  t o  B a y  R e l a y  M a r a t h o n .  I n  f a c t ,  m a n y  r u n n e r s  h a v e  d o n e  
s o  m u l t i p l e  y e a r s  a s  t h e  a n n u a l  e v e n t  h a s  b e c o m e  a  t r a d i t i o n  t h r o u g h o u t  
t h e  S t a t e  o f  Te x a s .
 
T h e  A n n u a l  B e a c h  t o  B a y  R e l a y  M a r a t h o n  i s  a  s i x - p e r s o n  r e l a y  r u n n i n g  
e v e n t  t h a t  c o n s i s t s  o f  2 6 . 2  m i l e s .  B e g i n n i n g  o n  t h e  s a n d s  o f  N o r t h  P a d r e  
I s l a n d ,  w i n d i n g  t h r o u g h  N a v a l  A i r  S t a t i o n  C o r p u s  C h r i s t i  a n d  e n d i n g  a t  
M c C a u g h a n  P a r k  a l o n g  C o r p u s  C h r i s t i ʼ s  s c e n i c  S h o r e l i n e  D r i v e ,  t h e  c o u r s e  i s  
d i v i d e d  i n t o  s i x - l e g s  o f  r o u g h l y  4 . 4  m i l e s  e a c h .

A l w a y s  h e l d  o n  t h e  t h i r d  S a t u r d a y  i n  M a y,  A r m e d  F o r c e s  D a y,  B 2 B  p r o u d l y  
h o n o r s  t h e  m e n  a n d  w o m e n  s e r v i n g  i n  o u r  U n i t e d  S t a t e  M i l i t a r y .  I t ʼ s  a  
t r a d i t i o n  f o u n d e d  b y  C a p t a i n  J o h n  B u t t e r f i e l d  i n  1976 .

T h e  e v e n t  h a s  g r o w n  t o  b e  t h e  l a r g e s t  r e l a y  m a r a t h o n  i n  t h e  U n i t e d  S t a t e s .  
A t t r a c t i n g  r u n n e r s  f r o m  a l l  o v e r  t h e  U . S .  a s  w e l l  a s  K e n y a ,  E n g l a n d  a n d  
M e x i c o ,  a p p r o x i m a t e l y  2 , 6 0 0  t e a m s  t o t a l i n g  o v e r  15 , 0 0 0  r u n n e r s  c o m p e t e  
e a c h  y e a r .

1976
TRADITION SINCE
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draw
a worldwide



B e a c h  t o  B a y  p u m p s  n e a r l y  $ 3  m i l l i o n  a  y e a r  i n t o  t h e  C o r p u s  
C h r i s t i  A r e a  e c o n o m y  a n n u a l l y .  F i l l i n g  h o t e l  r o o m s ,  r e s t a u r a n t s ,  
r e t a i l  s t o r e s  a n d  a t t r a c t i o n s ,  m a n y  B 2 B  p a r t i c i p a n t s  c o m e  f r o m  
o t h e r  p a r t s  o f  t h e  s t a t e  a n d  c o u n t r y .  A n d  t h e  r e v e n u e  g e n e r a t e d  
t h r o u g h  r e g i s t r a t i o n s  a n d  s p o n s o r s h i p s  g o e s  t o   w o r t h w h i l e  c a u s e s  
a s s i s t i n g  v a r i o u s  l o c a l  o r g a n i z a t i o n s  i n  t h e  C o a s t a l  B e n d  l i k e  
Te x a s  S p e c i a l  O l y m p i c s  a n d  Te x a s  A & M  U n i v e r s i t y - C o r p u s  C h r i s t i ʼ s  
C r o s s  C o u n t r y  Te a m .

ANNUAL  STATS
H o t e l  S t a y s   A p r o x .  5 , 0 0 0  
S p e c t a t o r s   16 , 0 0 0
D o n a t i o n s  t o  n o n - p r o f i t s  $ 3 0 , 0 0 0

$3 million
economic impact
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BEACH TO BAY

All
the
way!



FOCUS
HUGE MEDIA



SINGLE RUNNER

FULL MARATHON

OPTION NOW AVAILABLE

athletes
A th l e t e s  r ep r e sen t  a  l a r ge  s egmen t  o f  t he  popu la t i on .  A s  a  sponso r  
you  w i l l  ha ve  a c ce s s  t o  ove r  16 ,000  runne r s  and  ano the r  16 ,000  
spe c t a to r s  a l ong  t he  r e l a y  r ou te .

RUNNER  DEMOGRAPH ICS  -  B2B  SPEC I F I C
Ave r age  age  o f  r unne r  36
Min imum age   9
Max imum age   75
Pa r t i c i pan t s  f r om Texas  90%

RUNNER  DEMOGRAPH ICS  -  N AT ION AL  DATA
• 55% o f  r unne r s  ha ve  a  c o l l ege  deg ree
• Spend  r ough l y  $8 .5  b i l l i on/yea r  on  spo r t s  gea r
• Ave r age  HH  i n come  o f  $75 ,000  +

16,000
runners

america's largest
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PASS IT ON!



16-70
CAPTIVE DEMO AGE



TAG! !

BEACHTOBAY

FOLLOW US ON

BEACHTOBAYRELAY

coverage
G ive  you r  c ompany  max imum  exposu r e  by  pa r t n e r i n g  
w i t h  o u r  we l l - e s t ab l i s h ed  b r and .

W i t h  a  m e t r o  p o p u l a t i o n  o f  n e a r l y  5 0 0 , 0 0 0  a n d  h o s t  t o  o v e r  7  m i l l i o n  
v i s i t o r s  e a c h  y e a r ,  C o r p u s  C h r i s t i  i s  a  g r e a t  b a c k d r o p  f o r  a n y  b r a n d  t o  
e x t e n d  i t s  i m a g e  i n  f r o n t  o f  a  c a p t i v e  a n d  d i v e r s e  a u d i e n c e .  C o r p u s  
C h r i s t i  i s  t h e  l a r g e s t  c o a s t a l  c i t y  i n  Te x a s  a n d  i s  l o c a t e d  o n  t h e  p r i s t i n e  
b e a c h e s  o f  N o r t h  P a d r e  I s l a n d .  I t ʼ s  d i f f i c u l t  t o  f i n d  a  r e s i d e n t  w i t h i n  a  
10 0  m i l e  r a d i u s  w h o  h a s n ʼ t  h e a r d  o f  B e a c h  t o  B a y.  

I n  a d d i t i o n  t o  g e n e r a l  p a i d  a d v e r t i s i n g ,  s o c i a l  m e d i a  a n d  d i g i t a l  p r e s e n c e  
B e a c h  t o  B a y  r e c e i v e s  n e a r l y  $ 5 0 , 0 0 0  i n  u n p a i d  m e d i a  c o v e r a g e  t h r o u g h  
t e l e v i s i o n  n e w s c a s t s ,  o n l i n e  n e w s  s o u r c e s ,  r a d i o  c o v e r a g e  a n d  i n d u s t r y  
e d i t o r i a l  t h a t  r e a c h e s  b e y o n d  t h e  l o c a l  m a r k e t .  T h e  e v e n t  i s  t y p i c a l l y  o n e  
o f  t h e  l a r g e s t  e v e n t s  o c c u r i n g  i n  t h e  c i t y  d u r i n g  i t s  w e e k e n d  a n d  g e t s  
m a j o r  a t t e n t i o n  a s  i t  i s  r e f e r r e d  t o  a s  “ B e a c h  t o  B a y  We e k e n d ” .

$50k
in coverage

estimated
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7 MIL
ANNUAL VISITORS



sponsors

brands
join other great
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opportunity

PRESENTING SPONSOR   $8,000
Your Company Logo on top of finish line banner
Display at Sports Exposition the day prior to the race
Display at Awardʼs Ceremony Stage
Your Company Logo on fence banner
Your Company Logo on the Official Event T-Shirts
1⁄2 page ad in the Official Event Race Program
Your Company Logo on Race Day Numbers
Presence on all promotional materials and event website
On-site promotion at Sports Exposition 
Six Free Team Entries

GOLD SPONSOR    $6,000  
Your Company Logo on top of Finish Line Banner
Your Company Logo on Official Event t-shirts
Presence on all promotional materials and event website
On-site promotion at Sports Exposition
Four Free Team Entries

every
budget

sponsorship levels for
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opportunity

every
budget

sponsorship levels for
SILVER SPONSOR  $3,500
Your Company Logo at mid-section of finish line banner
Your Company Logo on Official event t-shirts
Presence on all promotional materials and event website
On-site promotion at Sports Exposition 
Two Team Entries

BRONZE SPONSOR $2,500
Your Company Logo at lower-section of finish line banner 
Your Company Logo on Official event t-shirts
Listing in all promotional materials and Beach to Bay Website
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contact

T h e  B e a c h  t o  B a y  R e l a y  M a r a t h o n

c / o  C o r p u s  C h r i s t i  R o a d r u n n e r s
P. O .  B o x  87 5 0
C o r p u s  C h r i s t i ,  Te x a s  7 8 4 6 8

3 61 - 8 81 - 616 6

b e a c h t o b a y r e l a y . c o m

16,000
spectators
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#BEACHTOBAY


